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CABLE TV BETS ON
HYPERLOCAL
ADVERTISING

India's cable television industry is looking to
transform Platform Services (PS) channels into

hyperlocal media platforms to unlock new
advertising revenue.

With subscriber losses accelerating due to OTT
platforms and changing viewing habits, India's cable
television industry is looking beyond subscription revenues
to build sustainable growth. Multi-System Operators
(MSOs) are now positioning Platform Services (PS) channels
as hyperlocal media platforms capable of delivering targeted
advertising, community engagement and new business
opportunities for both brands and cable operators.

India's cable television industry is seeking to
reinvent the role of Platform Services (PS) channels by
transforming them into hyperlocal media platforms that can
generate fresh advertising revenue while strengthening
television's relevance in the digital era. Industry
stakeholders believe that locally focused content, supported
by targeted advertising, can help offset subscriber losses
caused by OTT platforms, connected TVs and evolving
consumer viewing habits.

kobala TIvaI ka daMva
ha[prlaaokla iva&apna pr

Baart ka kobala TolaIivajana ]Vaoga¸ iva&apna sa o nayaI
kmaayaI ko ilae ‘Pla oTfa^ma - saiva -sa oja’ ³pIesa´ caOnalaa o M ka o

ha[prlaa okla maIiDyaa PlaoTfa^ma- mao M badlana o kI tOyarI ma o M h O.

AaoTITI PlaoTfa^maao- M AaOr doKnao kI Aadat maoM badlaava ko karNa
sabsaËa[baraoM kI saM#yaa maoM tojaI sao  igaravaT ko saaqa¸ Baart ka kobala
TolaIivajana ]Vaoga satt ivakasa ko ilae sabsaiËPSana rajasva sao pro doK
rha hO.malTI isasTma Aa^proTsa- ³emaesaAao´ Aba PlaoTfa^ma- saiva-saoja
³pIesa´ caOnalaaoM kao ha[prlaaokla maIiDyaa PlaoTfâma- ko $p maoM sqaaipt
kr rho hOM¸ jaao bàaMDaoM AaOr kobala AâproTr daonaaoM ko ilae laixat iva&apna¸
saamaudaiyak jauD,ava AaOr nayao vyavasaaiyak Avasar p`dana krnao maoM saxama hOM.

Baart ka kobala TolaIivajana ]Vaoga ‘PlaoTfâma- saiva-saoja’ ³pIesa´
caOnalaaoM kI BaUimaka kao nayao isaro sao tya krnao kI kaoiSaSa kr rha hO.[sako
tht ]nhoM eosao ha[pr–laaokla maIiDyaa PlaoTfâma- maoM badlaa jaa rha hO jaao
nayao iva&apna sao kmaayaI kr sakoM AaOr saaqa hI iDijaTla daOr maoM TolaIivajana
kI Ahimayat kao banaayao rK sakoM.]Vaoga sao jauD,o laaogaaoM ka maananaa hO ik
TargaoToD iva&apnaaoM ko saaqa sqaanaIya str pr koMidt̀ koMToMT¸ AaoTITI
PlaoTfâma-¸ knao@ToD TIvaI AaOr dSa-kaoM kI badlatI AadtaoM kI vajah sao
sabsaËa[baraoM maoM AayaI kmaI kI BarpayaI krnao maoM madd imala saktI hO.

HYPERLOCAL ADVERTISING
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Under the Ministry of Information and
Broadcasting's 2022 guidelines, Platform Services channels
have received regulatory recognition, enabling operators
to build structured, community-centric television services.
The industry envisions these channels offering district-
level news, civic updates, healthcare campaigns, educational
information, employment opportunities and cultural
programming—content largely unavailable on national
television or global streaming platforms.

Cable operators see hyperlocal advertising as the
biggest commercial opportunity. By providing advertisers
access to audiences at the district and town level, PS
channels offer an affordable and targeted alternative to
national television campaigns. Potential advertisers include
hospitals, educational institutions, automobile dealers, real
estate developers, retailers, financial services firms and local
businesses. Beyond traditional
advertising, operators are
proposing integrated marketing
solutions combining television
campaigns with community
events, health drives, product
launches and broadband-led
promotions.

To attract larger
advertising budgets, MSOs are
proposing a unified Platform
Services advertising network
that would enable brands to execute campaigns across
multiple cable operators through a single buying platform.
The industry is also advocating an independent association
to establish audience measurement standards and publish
viewership data, addressing one of the biggest barriers to
advertiser confidence.

Government advertising represents another
significant opportunity. Cable operators are seeking
empanelment with the Central Bureau of Communication
(CBC) and a policy that allocates a portion of public
awareness campaigns to registered Platform Services
channels, enabling more effective regional outreach while
improving the commercial viability of local channels.

saUcanaa va p`saarNa maM~alaya kI 2022 kI idSaa–inado-Sa ko tht
‘PlaoTfa^ma-–saiva-saoja’ caOnalaaoM kao rogaulaoTrI maanyata imalaI hO¸ ijasasao AâproTr
vyavaisqat AaOr kmyauinaTI koMid`t TolaIivajana saovaayaoM banaa sakto hOM.]Vaoga
kao ]mmaId hO ik yao caOnala ijalao str kI KbaroM¸ naagairk ApDoT¸
holqakoyar AiBayaana¸ iSaxaa sao jauD,I jaanakarI¸ raojagaar ko maaOko AaOr
saaMskRitk kaya-Ëma poSa kroMgao¸ eosaa kMToMT jaao jyaadatr naoSanala TolaIivajana
yaa glaaobala sT/IimaMga PlaoTfam̂a- pr nahIM imalata hO.

kobala Aa^proTr ha[pr laaokla iva&apna kao sabasao baD,a
vaaiNaijyak maaOka maana rho hOM.iva&apna donao vaalaao M kao ijalao AaOr
Sahr str pr phuMca dokr¸ pIesa caOnala naoSanala TolaIivajana AiBayaana
ka ek sasta AaOr laixt ivaklp doto hO M.saMBaaivat iva&apnadataAaoM
mao M Asptala¸ iSaxaNa saMsqaayao M¸ Aa^Taomaaobaa[la DIlar¸ rIyala esToT
Dovalapr¸ irTolar¸ fa[nao MiSayala saiva-saoja fma- AaOr sqaanaIya vyavasaaya
Saaimala h O M.parMpirk iva&apna ko Alaavaa Aa^pr oTr ekIkRt

maako-iTMga samaaQaana ka p`stava do
rho hOM¸ ijasamao M TolaIivajana AiBayaana
ko saaqa kmya uinaTI [va o MT¸ holqa
D/a[va¸ p`aoD@T laa^nca AaOr ba`a^DbaOMD
AaQaairt p`maaoSana Saaimala hO.

jy aad a iva&apn a b ajaT
AakiYa-t krnao ko ilae¸ emaesaAao
ek ekIkRt PlaoTfa^ma- saiva-saoja
eDvaTa[ijaMga naoTvak- ka p`stava do
rho hOM.[sasao bàâD\sa ek hI KrIdI

PlaoTfâma- ko jaire k[- kobala AâproTraoM pr Apnao AiBayaana kao calaa
sakoMgao.]Vaoga ek svatM~ esaaoisaeSana banaanao kI BaI vakalat kr rhI hO
jaao dSa-k maapna ko maanak tya kro AaOr dSa-k DoTa ka p`kaSana
kro.[sasao iva&apnadataAaoM ka Baraosaa baZ,anao maoM Aanao vaalaI ek baD,I
$kavaT dUr haogaI.

sarkarI iva&apna ek AaOr Ahma maaOka hO.kobala AâproTr saoMT/la
byaUrao Aâf kmyauinakoSansa ³saIbaIsaI´ ko saaqa jauD,nao kI kaoiSaSa kr rho hOM
AaOr eosaI naIit caahto hOM ijasako tht jana jaaga$kta AiBayaanaaoM ka kuC
ihssaa rijasTD- PlaoTfa^ma- saovaa caOnalaaoM kao idyaa jaayao.[sasao sqaanaIya caOnalaaoM
kI vaaiNaijyak vyavahaya-ta baohtr haogaI AaOr xao~Iya str pr laaogaaoM tk
jyaada Asardar trIko sao phuMcaa jaa sakogaa.




