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CABLE TV BETS ON
HYPERLOCAL
ADVERTISING

India's cable television industry is looking to
transform Platform Services (PS) channels into
hyperlocal media platforms to unlock new
advertising revenue.

With subscriber losses accelerating due to OTT
platforms and changing viewing habits, India's cable
television industry is looking beyond subscription revenues
to build sustainable growth. Multi-System Operators
(MSOs) are now positioning Platform Services (PS) channels
as hyperlocal media platforms capable of delivering targeted
advertising, community engagement and new business
opportunities for both brands and cable operators.

India's cable television industry is seeking to
reinvent the role of Platform Services (PS) channels by
transforming them into hyperlocal media platforms that can
generate fresh advertising revenue while strengthening
television's relevance in the digital era. Industry
stakeholders believe that locally focused content, supported
by targeted advertising, can help offset subscriber losses
caused by OTT platforms, connected TVs and evolving
consumer viewing habits.
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Under the Ministry of Information and
Broadcasting's 2022 guidelines, Platform Services channels
have received regulatory recognition, enabling operators
to build structured, community-centric television services.
The industry envisions these channels offering district-
level news, civic updates, healthcare campaigns, educational
information, employment opportunities and cultural
programming—content largely unavailable on national
television or global streaming platforms.

Cable operators see hyperlocal advertising as the
biggest commercial opportunity. By providing advertisers
access to audiences at the district and town level, PS
channels offer an affordable and targeted alternative to
national television campaigns. Potential advertisers include
hospitals, educational institutions, automobile dealers, real
estate developers, retailers, financial services firms and local
businesses. Beyond traditional
advertising, operators are
proposing integrated marketing
solutions combining television
campaigns with community
events, health drives, product
launches and broadband-led
promotions.

To attract larger
advertising budgets, MSOs are
proposing a unified Platform
Services advertising network
that would enable brands to execute campaigns across
multiple cable operators through a single buying platform.
The industry is also advocating an independent association
to establish audience measurement standards and publish
viewership data, addressing one of the biggest barriers to
advertiser confidence.

Government advertising represents another
significant opportunity. Cable operators are seeking
empanelment with the Central Bureau of Communication
(CBC) and a policy that allocates a portion of public
awareness campaigns to registered Platform Services
channels, enabling more effective regional outreach while
improving the commercial viability of local channels.®
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